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Section A
Gender Questions
1) How does lack of role 

models impact women’s 
participation?

2) Why might women not 
take part in rugby?

3) Now that family dynamics 
have changed how has 
this impacted women’s 
participation?

4) How has stereotyping 
impacted participation?

5) How much coverage in 
the media does female 
sport get compared to 
male sport?

Section A
Religious/Race/Culture 
Questions
1) How do attitudes impact 

participation?
2) Give an example of 

traditional views that 
might impact 
participation?

3) How do family 
commitments impact 
participation?

4) How have some sports 
adapted to increase 
participation

5) How do stereotypes 
impact participation?

Section A
Age Questions
1) What are some old 

people views on 
participation in sport?

2) How does role models 
impact participation?

3) Why might it be harder 
for old people to access 
facilities?

4) How much leisure time 
do old people have 
compared to middle aged 
people?

5) How does disposable 
income impact a young 
person participation?

Section A
Family Questions
1) How can a parents 

attitude on sport impact 
their child’s participation?

2) How can family members 
help with accessibility to 
sport?

3) If your family regularly 
exercise how might this 
impact your 
participation?

4) How might family 
commitments impact 
participation?

5) How can family culture 
impact participation?

Section A
Disability Questions
1) How might some disabled people think about participation 

in sport?
2) How might role models impact participation?
3) How much media coverage does disability sport get in 

comparison with non disabled sport?
4) How have some sports adapted to include disabled people?
5) How could family impact participation?



Sport, Performer and 
Spectator

SponsorsMedia

The Golden Triangle:
The financial relationship between sport, sponsorship and the media

(P) Sport, team or 
performer is playing 
well they receive 
positive media 
attention.

(P) Due to media 
coverage businesses 
invest in the sport, 
team or performer 

(P) Sport, team or 
performer can 
afford better 

facilities, 
equipment or 

players (N) Sport is 
not shown in 
the media or is 
linked to a 
negative issue 
e.g. drugs (N) Due to poor 

media coverage 
businesses will not 
invest money in the 

sport, team or 
performer

(N) Less 
money to 
spend on 
players, 

equipment 
and facilities

GCSE PE – Commercialisation, Media & Technology

Key Stakeholders Described / Defined

Media • Radio, newspapers, magazines, books, internet; major impact through television.
• Sports watched or read about by people e.g. home on TV, in the newspaper.

Sponsorship • A form of advertising to increase sales of a product.
• Teams / facilities / performers / events are sponsored by companies so people will 

see their name / product (increase publicity)

Sport/ 
team/performer

• Shown through media.
• More money to spend on players / equipment / facilities, resulting in 

performances increasing in standard.

Spectators • Buy merchandise / sponsors equipment or product and media
products.

Commercialisation To manage or exploit (an organisation / activity) in a way designed to make a profit / 
introducing new products to the market to make a profit (through Sponsorship and 
media coverage)

Section C
How Commercialisation can help (positive effects):
1)       The Performer

Income / exposure / equipment / facilities

2) The Sport 
Raises the profile / better participation / funding 
/ improved resources, coaching, equipment / 
attracts the best players / improved 
performances / more role models

3) The Spectators
Wide choice to watch / better stadiums / more 
role models / more info given (e.g. stats) / better 
technology = better viewing experience (e.g. Goal 
line technology / new rules means more exciting 
(e.g. 20/20 cricket)

4) The officials
Due to large media involvement and investment 
in some sports, officials have been able to 
become professional.

Section D
How Commercialisation can hinder (negative effects):
1)      The Performer

More pressure / encourages deviant behaviour / 
favours male over female / favours able bodies 
over disabled / sponsorship may be short term

2) The Sport 
Less popular sports lose out / sports not in the 
media do not get the sponsorship / media has 
high influence on timings of games / lower 
attendance at live events

3) The Spectators
Encourages spectating (not participating) / 
expensive for fans / match times and locations 
are inconvenient for some / less people 
attending the event

4) The officials
Increased scrutiny on decisions made, which can 
result in them getting criticism leading to 
potentially / losing their job.

Section B

Section E

Section F - Technology

Advantages Disadvantages

Performer Training equipment/analysis allow 
for skills development

Expensive equipment e.g. hawkeye
/ makes PED’s harder to detect 

Sport Increase in popularity / Increased 
viewing quality (Ultra HD)

Flow of the game disrupted 
(TMO/VAR)

Spectator Better viewing experience (camera 
angles)

Flow of the game disrupted 
(TMO/VAR) = less enjoyable (?)

Official Better accuracy on decisions Importance of the role of official is 
reduced (Goal line technology)

Sponsor Improved quality and popularity of 
sport makes it more attractive

Suffers if a player/team becomes  
unpopular or is deviant 

P = Positive
N = Negative



Section B
1) What is the golden 

triangle?
2) How will media attention 

change if a 
performer/team/sport is 
doing well?

3) If there is poor media 
coverage how will this 
impact business 
investment?

4) If there is more money in 
the sport how can this 
benefit the 
sport/team/performer?

5) If there is less money in 
the sport how can this 
benefit the 
sport/team/performer?

Section C
1) What is a positive impact 

of commercialisation on 
the performer?

2) What is a positive impact 
of commercialisation on 
the sport?

3) What is a positive impact 
of commercialisation on 
the spectators?

4) What is a positive impact 
of commercialisation on 
the officials

5) Give an example of a rule 
change that has made a 
sport more exciting?

Section D
1) What is a negative impact 

of commercialisation on 
the performer?

2) What is a negative impact 
of commercialisation on 
the sport?

3) What is a negative impact 
of commercialisation on 
the spectator?

4) What is a negative impact 
of commercialisation on 
the official?

5) How can match times be 
changed due to 
commercialisation?

Section E
1) What is a form of media?
2) What is sponsorship?
3) How can players benefit 

from sponsorship?
4) How can spectators 

benefit from 
sponsorship?

5) What is 
commercialisation?

Section F
1) What is a positive impact of technology for a performer?
2)What is a negative impact of technology for a sport?
3) What is a positive impact of technology for a spectator?
4) What is a negative impact of technology for an official?
5) What is a negative impact of technology for a sponsor?



GCSE PE – Banned Substances & Spectator Behaviour

Type of Conduct Definition

Etiquette Following the unwritten rules of the game (e.g. kicking a ball out 
when a player is injured)

Sportsmanship Being respectful to the opposition (e.g. forming a tunnel for the 
winning team at the end of a rugby game)

Gamesmanship Bending the rules to gain an advantage (e.g. taking the ball to the 
corner to waste time in football)

Contract to 
compete

Trying to win by following the rules and allowing your opponents to 
do the same (e.g. not showboating)

Section G

Section J
Blood doping is a process of removing blood 
from an athletes body weeks leading up to 
competition, freezing the blood and then re-
injecting prior to competition.

Positives: 
• Increase red blood cells
• Greater Cardiovascular Endurance
Negatives:
• thickening of blood (viscosity)
• risk of infection
• risk of heart attack
• embolism (blood clot)

Section H

Section I

Strategies to combat hooliganism

• Kick off earlier

• Remove standing spaces

• Segregate fans

• Increase security

• Prevent alcohol consumption

• Ban hooligans

• Educate the public 

Section K

Causes of 
hooliganism

e.g. between 
two local 

teams

e.g. at the 
decision of 
the official

e.g. the 
media hyping 

up the 
importance of 

the game

e.g. trying to impress 
others

Gangs can infiltrate 
supporters groups and 

influence others

Drinking before a sports 
event can increase the 

chances of violence

Substance Stimulants
Narcotic 
Analgesics

Anabolic 
Agents

Peptide 
Hormones

Diuretic

Benefits 

Side Effects

Examples

Disturbed sleep 
patterns
Heart problems
Overtraining 
Nausea 

To provide 
alertness in 
team sports

Painkiller

Drowsiness
Training when 
injured
Addictive
Mood swings

To allow athlete 
to continue 
training with a 
pulled muscle

Development 
of muscle

Heart disease
Kidney 
problems
Liver problems
Aggression

Lifting 
heavier 
weights in 
weight lifting

Increased 
ability to 
transport O2

Delays fatigue

Heart 
problems
Increased 
blood pressure

Improve CVE 
of endurance 
runners

Weight loss

Lethargy
Dehydration
Kidney 
problems
Muscle cramps

To lose weight 
before a 
boxing weigh 
in

Produces   
energy
Delays fatigue



Section G
1) What is etiquette?
2) Give and example of 

etiquette
3) What is sportsmanship?
4) Give an example of 

gamesmanship?
5) What is a contract to 

compete?

Section H
1) What is a benefit of a 

stimulant?
2) What is a side effect of a 

narcotic analgesic?
3) Which performer will use 

an anabolic agent?
4) What is a benefit of a 

peptide hormone?
5) What is a side effect of a 

diuretic?

Section I and K
1) Give an example of how 
alcohol causes hooliganism?
2) Give an example of how 
gangs cause hooliganism?
3) Give an example of how 
frustration causes 
hooliganism?
4) Give an example of how 
showing bravery causes 
hooliganism?
5) From one of the above 
causes of hooliganism state a 
strategy to reduce the cause 
of hooliganism.

Section J
1) When do athletes remove 

blood when blood 
doping?

2) What do they do with 
that blood?

3) When do they reinject 
the blood?

4) How does improve 
performance?

5) What a negative impact 
of blood doping?


